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When more is less: the paradox of choice in search engine use

® |n studies of consumer goods

e |arge amounts of choice

can lead to = | -
® user “paralysis” 'f':"i"’l"’f“ '“P 4"' 5 .

® poor choices )yl -==!=1.m JETE d"""'u%%%’u

e dissatisfaction (despite

good choices)

Look at this peanut butter! There must be three sizes of five brands n.f
four consistencies! Who demands this much choice? [ know! I'll quit
my job and devote my life to choosing peanut butter! Is “chunky”
chunky enough or do I need EXTRA chunky? I'll compare ingredi-
ents! I'll compare brands! I'll compare sizes and prices! Maybe I'll
drive around and see what other stores have! So much selection, and
so little time! (p. 107)
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When more is less: the paradox of choice in search engine use

® Does the same effect occur in search results?
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When more is less: the paradox of choice in search engine use

e Paradox of Choice Hypothesis

Phase 1: Attraction Phase 2: Choice Phase 3: Evaluation

Increased
Large Attraction

Presentation
of Choices Increased

Expectations

Paralysis Dissatisfaction

Poor Choice Regret
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When more is less: the paradox of choice in search engine use

e Methodology

e Search

Paper based analysis

People picked the best answers to a provided query

e Query types: fact-finding, problem-solving, subjective

30 seconds
Google Unknown

Google branded vs. Unknown brand
6 results | 6 tasks | 6 tasks

6 results vs 24 results
24 results| 6 tasks | 6 tasks
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When more is less: the paradox of choice in search engine use

e Methodology
e Results/Evaluation
® Ask users to rate after each choice
e Satisfaction: “| am satisfied with my choice”

44

e Confidence: “l am confident that my choice is correct

Carefulness: “| made my choice carefully”

Suitability: “The results were suitable for the task”
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When more is less: the paradox of choice in search engine use

¢ Methodology
e Results/Evaluation
® Ask users to rate after each block
e Satisfaction: “| am content with the search results”
e Confidence: “| am confident that my choices were correct”
Suitability: “The results were suitable for the task”

Preference: “l would choose this search engine”

Watterson, B. (1996). It's a magical world. Kansas City: Andrews and McMeel.
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When more is less: the paradox of choice in search engine use

® Results

Satisfaction
Confidence

Number of results Number of results

T

Carefulness
Suitability

Number of results Number of results
T ™
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When more is less: the paradox of choice in search engine use

® Results
e Search engine didn’t affect results

e Users were more likely to use Google

® Subjective query types were least effected by paradox

e Small statistical significance

e Counter to consumer studies
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