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When more is less: the paradox of choice in search engine use

• In studies of consumer goods

• Large amounts of choice 

can lead to

• user “paralysis”

• poor choices

• dissatisfaction (despite 

good choices)

Watterson, B. (1996). It's a magical world. Kansas City: Andrews and McMeel. 
Photo by Erich Vieth: http://dangerousintersection.org
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When more is less: the paradox of choice in search engine use

• Does the same effect occur in search results?
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When more is less: the paradox of choice in search engine use

• Paradox of Choice Hypothesis
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When more is less: the paradox of choice in search engine use

• Methodology

• Search

• Paper based analysis

• People picked the best answers to a provided query

• Query types: fact-finding, problem-solving, subjective

• 30 seconds

• Google branded vs. Unknown brand

• 6 results vs 24 results

Watterson, B. (1996). It's a magical world. Kansas City: Andrews and McMeel. 
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When more is less: the paradox of choice in search engine use

• Methodology

• Results/Evaluation

• Ask users to rate after each choice

• Satisfaction: “I am satisfied with my choice”

• Confidence: “I am confident that my choice is correct”

• Carefulness: “I made my choice carefully”

• Suitability: “The results were suitable for the task”

Watterson, B. (1996). It's a magical world. Kansas City: Andrews and McMeel. 
Photo by Erich Vieth: http://dangerousintersection.org
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When more is less: the paradox of choice in search engine use

• Methodology

• Results/Evaluation

• Ask users to rate after each block

• Satisfaction: “I am content with the search results”

• Confidence: “I am confident that my choices were correct”

• Suitability: “The results were suitable for the task”

• Preference: “I would choose this search engine”
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When more is less: the paradox of choice in search engine use

• Results
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Photo by Erich Vieth: http://dangerousintersection.org

Friday, March 12, 2010

http://dangerousintersection.org/2008/02/18/experiencing-the-paradox-of-choice-at-the-local-schnucks-grocery-store/
http://dangerousintersection.org/2008/02/18/experiencing-the-paradox-of-choice-at-the-local-schnucks-grocery-store/


When more is less: the paradox of choice in search engine use

• Results

• Search engine didn’t affect results

• Users were more likely to use Google

• Subjective query types were least effected by paradox

• Small statistical significance

• Counter to consumer studies
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